
TobaccoFreeKids.org >

E-CIGARETTES: A NEW THREAT TO YOUTH

Michelle Lee, MPH- Program Associate, Youth Advocacy
Campaign for Tobacco Free Kids

Delaware Cancer Consortium Retreat
4/16/2019



TobaccoFreeKids.org >

Campaign for Tobacco-Free Kids

The Campaign for Tobacco-Free Kids is a leading 
force in the fight to reduce tobacco use and its 
deadly toll in the United States and around the 

world. 

Our vision: A future free of the death and disease 
caused by tobacco.

We work to save lives by advocating for public 
policies that prevent kids from smoking, help 

smokers quit and protect everyone from 
secondhand smoke.
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Youth Advocacy Program
Kick Butts Day
Large scale day of youth activism; rallying point.

Youth Engagement Alliance

Adult Coordinator network dedicated to providing support, networking & technical assistance.

National Youth Ambassadors
Youth action network composed of dedicated youth leaders from across the country serving as state 
leads. Youth Ambassadors kick off their year at the Youth Advocacy Symposium & receive ongoing 
training throughout the year.

Youth Advocates of the Year Awards (YAYAs)
Exemplary youth advocates are honored and receive scholarships and grants to continue their work 
and serve as leaders in the tobacco control movement on a national stage. 

Youth Advocacy Training Program - Taking Down Tobacco
Comprehensive training program that educates, empowers & engages youth in the fight against 
tobacco through online & in-person trainings.
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Taking Down Tobacco

The Taking Down Tobacco training program educates, 
empowers and engages youth (ages 12-18) in the 
fight against tobacco through both online and in-

person trainings.

Take a Break 
from

Lesson 
Planning

Student 
Skills-

Development

Meets 
National 

Education 
Standards

FREE Online 
Training

https://www.takingdowntobacco.org/

http://takingdowntobacco.org/application/downloadables/TDT_Educational_Standards.pdf
https://www.takingdowntobacco.org/
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Kick Butts Day 
Kick Butts Day is a national day of activism that empowers youth to stand out, speak 
up and seize control against Big Tobacco. This year, Kick Butts Day focused attention 

on the need to reverse the skyrocketing youth use of Juul and other e-cigarettes, 
which have become by far the most popular tobacco products used by kids at over 

1,000 events across the country. 

https://www.kickbuttsday.org/

https://www.kickbuttsday.org/
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Youth Engagement in Delaware
Kick Butts Generation 
- Delaware’s statewide youth movement working to 

put an end to tobacco and nicotine use
- Turquoise Takeover- May 2019: KBG is taking action 

and turning Delaware turquoise to spread awareness 
about lung cancer

http://kbgde.org/

http://kbgde.org/
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Tobacco & Youth: 
Understanding current 

climate
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We had been making significant 
progress on reducing youth smoking
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But e-cigarettes are threatening that 
progress
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Youth E-Cigarette Use Patterns of Use 

• Over 3.6 million high school and middle school 
students currently use e-cigarettes
• E-cigarettes are the most popular tobacco product 

among youth, surpassing cigarettes for 5 years in a 
row
• 27.7 percent of high school e-cigarette users use the 

product frequently, on at least 20 of the preceding 30 
days. 

Source:  CDC, National Youth Tobacco Survey (NYTS)
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Youth E-Cigarette Use & Other
Tobacco Use

• Youth e-cigarette use is associated with initiation of 
combustible tobacco use [Source: U.S. Surgeon General and NASEM]

• From 2013 to 2016, youth (ages 12-15) e-cigarette use 
was associated with more than four times the odds of 
trying cigarettes and nearly three times the odds of 
current cigarette use. This translates to over 43,000 
current youth cigarette smokers who might not have 
become smokers without e-cigarettes [Source: PATH]

• The increase in e-cigarette use has driven a 38 percent 
increase in use of any tobacco product among high 
school students (from 19.6 percent in 2017 to 27.1 
percent in 2018). [Source: 2018 NYTS]



TobaccoFreeKids.org >

Youth E-Cigarette Use & Other
Tobacco Use

• E-cigarette availability is 
increasing overall youth 
tobacco use, including 
among low-risk youth
• E-cigarette use is associated 

with trying cigarettes even 
for low-risk youth

Sources:  NYTS, PATH, YRBS
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E-cigarette use among youth has 

skyrocketed in the past year at a rate of 

epidemic proportions.

U.S. Surgeon General Vice Adm. Jerome M. Adams

December 2018

What I did not predict was that, in 2018, 

youth use of e-cigarettes and other ENDS 

products would become an epidemic.

FDA Commissioner Scott Gottlieb

November 2018
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The Flavor Trap: How Tobacco Companies are Luring 
Kids with Candy-Flavored E-Cigarettes and Cigars

• Tobacco companies have a 
long history of developing and 
marketing flavored tobacco 
products as “starter” products 
that attract kids
• Growth in market share of 

sweet-flavored tobacco 
products, especially e-
cigarettes and cigars
• Flavored products have fueled 

the popularity of e-cigarettes 
and cigars among youth

https://www.tobaccofreekids.org/microsites/flavortrap/

https://www.tobaccofreekids.org/microsites/flavortrap/
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7 out of 10 current youth e-cigarette 
users said they used them
“because they come
in flavors I like.”
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Flavored E-Cigarettes are Popular 
Among Youth

• 97 percent of current youth (ages 12-17) e-cigarette 
users had used a flavored e-cigarette in the past 
month  [Source: PATH 2016-2017]

• 70.3 percent of youth  (ages 12-17) e-cigarette users 
say they use e-cigarettes “because they come in 
flavors I like” [Source: PATH 2016-2017]

• Use of menthol or mint flavored e-cigarettes among 
high school e-cigarette users also increased from 42.3 
percent in 2017 to 51.2 percent in 2018 [Source: 2018 NYTS]
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Nicotine Salts

Image captured from JUUL website, December 19, 2018, 
https://www.juul.com/shop/pods/mango-5-percent

Nicotine salts “allow particularly 
high levels of nicotine to be inhaled 
more easily and with less irritation 
than the free-base nicotine that has 
traditionally been used in tobacco 
products, including e-cigarettes. This 
is of particular concern for young 
people, because it could make it 
easier for them to initiate the use of 
nicotine through these products and 
also could make it easier to progress 
to regular e-cigarette use and 
nicotine dependence.”

− Surgeon General’s Advisory on E-Cigarette Use 
Among Youth, 2018
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What is in E-Cigarette Aerosol?

https://www.cdc.gov/tobacco/basic_information/e-cigarettes/pdfs/Electronic-Cigarettes-Infographic-508.pdf

https://www.cdc.gov/tobacco/basic_information/e-cigarettes/pdfs/Electronic-Cigarettes-Infographic-508.pdf
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Why we’re concerned

“Nicotine exposure during adolescence 
can cause addiction and can harm the 
developing adolescent brain.” [2016 SGR]

“There is substantial evidence that e-cigarette use 
increases risk of ever using combustible tobacco 
cigarettes among youth and young adults.” [2018 NASEM]

“E-cigarette aerosol is NOT 
harmless ‘water vapor.’” [CDC]
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JUUL: Sleek & Easy to Conceal

JUUL Device Charging in the USB 

port of a laptop
JUUL “skins” to personalize the device 

(not manufactured by JUUL Labs)

A 2018 study found that nearly one-fifth of youth 

(ages 12-17) surveyed reported having seen JUUL 

used in their school.

Source: Truth Initiative, “Nearly 1 in 5 youth say they have seen Juul used in school,” May 23, 2018, 

https://truthinitiative.org/news/nearly-1-5-youth-say-they-have-seen-juul-used-school. 

https://truthinitiative.org/news/nearly-1-5-youth-say-they-have-seen-juul-used-school
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JUUL Use Among Youth

• No official national prevalence data and existing e-
cigarette prevalence data is not recent enough to 
capture JUUL’s increase in market share

• A quarter of youth and young adult JUUL users don’t 
refer to JUUL use as “e-cigarette use” or “vaping,” but 
rather as “JUULing” 

• 63% of youth and young adult JUUL users don’t know 
that JUULpods always contain nicotine

Source: Willett, J, et al., “Recognition, use and perceptions of JUUL among youth and young adults,” Tobacco Control, 
published online April 18, 2018
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https://www.nytimes.com/2018/04/02/health/vaping-ecigarettes-addiction-teen.html
https://www.washingtonpost.com/local/public-safety/juuling-if-you-dont-know-what-it-is-ask-
your-kids/2018/05/09/37e2f026-4d65-11e8-84a0-
458a1aa9ac0a_story.html?utm_term=.58104e55fd64

JUUL Popularity Among Youth
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JUUL Popularity Among Youth

“It was love at first puff,” 
said Matt, now 19.

“The Juul was super, super 
sneaky and I loved it,” he said.

“Matt was open about wishing 
he didn’t do it. … It was a 
constant battle for him.”

https://www.nytimes.com/2018/11/16/health/vaping-juul-teens-addiction-nicotine.html

https://www.nytimes.com/2018/11/16/health/vaping-juul-teens-addiction-nicotine.html
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JUUL is driving the youth e-cigarette 
epidemic

Did Juul Lure Teenagers and Get 
‘Customers for Life’?
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JUUL’s share of the market has risen 
astronomically

Source: Nielsen Total US xAOC/Convenience Database & Wells Fargo Securities, LLC

Through February 9, 2019
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How We Got Here: The 
Power of Design and 

Social Media 
Marketing
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A Perfect Storm
• Juul’s delivery of high levels of nicotine to youth increases the 

risk of dependence and addiction

• The Rise in the use of Juul should not surprise anyone
• Juul comes with a sleek high tech design, is easy to conceal and 

leaves no tell tale odor on a user’s breath
• It Directed its marketing to the Social media used by 

Adolescents
• It Used Images that associate Juul with being cool, hip, having 

fun, freedom and sex appeal 

• The Solution Requires FDA to Adopt Rules Governing the entire 
industry.  Voluntary action will not work for E-Cigarettes any 
better than it has for Cigarettes.
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Claims of Innocence Undermined 
By A Deliberate Marketing Effort

Juul Executives claim*

• “We do not want underage kids using our products”
• “all of the things you see on social media, we have absolutely 

nothing to do with.  We actively try to take these things 
down”

The Facts could not be more different

• Juul launched its product with a campaign using images that 
are virtually the same long used by the cigarettes industry
• Juul Paid for a social media campaign using Twitter, Instagram 

and YouTube using sponsored “ambassadors” supplemented 
by social media promoted by other Juul vendors

* Sharfstein, J., “How Do You Solve a Problem Like Juul”, Milbank Quarterly, 2018, pp 2,3
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• JUUL spent at least 
$1.6M on marketing  
its launch
• Strategy to 

supplement with 
social media
• Outside of “official” 

content, other JUUL 
related accounts 
even more popular
• Social media growth 

(tweets in particular) 
“highly correlated” 
with JUUL sales 
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Creating a Buzz on Instagram

April 4, 2018, https://www.instagram.com/p/BhKfDqrg9Xz/?taken-by=juulvapor

https://www.instagram.com/p/BhKfDqrg9Xz/?taken-by=juulvapor
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JUUL Twitter post, 12/28/17, https://twitter.com/JUULvapor/status/946451968637186048

Use of Twitter - Flavors

https://twitter.com/JUULvapor/status/946451968637186048
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Billboards

Times Square, New York City, https://www.spencer-pederson.com/work-1/2017/2/23/juul-
go-to-market

https://www.spencer-pederson.com/work-1/2017/2/23/juul-go-to-market
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Magazine Advertising

Vice Magazine 2015, http://cultideas.com/case-study/juul and 
http://gaia.adage.com/images/bin/image/jumbo/juulvicespreadFinalpage001.jpg

http://cultideas.com/case-study/juul
http://gaia.adage.com/images/bin/image/jumbo/juulvicespreadFinalpage001.jpg
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• JUUL spent at least 
$1.6M on marketing 
for their launch
• Strategy to 

supplement  Launch 
with social media
• Outside of “official” 

content, other JUUL 
related accounts 
even more popular
• Social media growth 

(tweets in particular) 
“highly correlated” 
with JUUL sales 
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Use of Sponsored Content

August 28, 2015, 
https://studioatgizmodo.kinja.com/everyt
hing-you-wanted-to-know-about-vaping-
but-were-afr-1723407016

https://studioatgizmodo.kinja.com/everything-you-wanted-to-know-about-vaping-but-were-afr-1723407016
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JUUL: Paid Social Media Influencers
November 13, 2017, 
https://www.instagram.com/p/BbcjDW3nMuO/?taken-
by=christinazayas 

November 13, 2018, http://christinazayas.com/juul-the-
smoking-alternative/

Christina Zayas has 57.9K 
Instagram followers as of 
November 15, 2018.

Cross-sharing with 
JUUL account

JUUL also sponsored a post on Christina’s blog

December 21, 2017, courtesy of Stanford Research into the Impact of Tobacco Advertising, 
http://tobacco.stanford.edu/tobacco_web/images/pod/juul/instagram/large/ig_55.jpg
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Documented Characteristics of Instagram 
Posts by the Official JUUL Account

• Lifestyle Appeal (Freedom,
Sex Appeal, Social Success)

• Fashion Images
• Flavor Images
• Product Images

Huang, J., Tobacco Control 2018
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• JUUL spent at least 
$1.6M on marketing 
for their launch
• Strategy to 

supplement with 
social media
• “official” Juul

accounts 
supplemented by  
other JUUL vendors 
and related accounts 
• Social media growth 

(tweets in particular) 
“highly correlated” 
with JUUL sales 
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https://www.instagram.com/p/Bb9_zcAAmsP/?taken-by=juulnation

https://www.instagram.com/p/BaaUZ1OFbOI/ https://www.instagram.com/p/BYbB907l_VZ/?taken-by=juulcentral

https://www.instagram.com/p/Bb9_zcAAmsP/?taken-by=juulnation
https://www.instagram.com/p/BaaUZ1OFbOI/
https://www.instagram.com/p/BYbB907l_VZ/?taken-by=juulcentral
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• JUUL spent at least 
$1.6M on marketing 
for their launch
• Strategy to 

supplement with 
social media
• Outside of “official” 

content, other JUUL 
related accounts 
even more popular
• Social media growth 

(tweets in particular) 
“highly correlated” 
with JUUL sales 
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Slide credit: Brian King, CDC-OSH, “Prevalence and Trends in the Use of Alternative Tobacco Products,” June 11, 2018
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You Can’t Put the Genie Back Into The 
Bottle  

After FDA Challenged the Company, Juul Labs said it will stop 
using models in social media to promote its product (June 14, 2018 

Bloomberg News)

• Too Little; Too Late:  Having created the problem and denied their role in 
its creation, Juul’s decision to  stop its marketing campaign won’t solve the 
problem or prevent it from happening again

• It Isn’t Just Juul: Juul Copycats are already hitting the market.  And Juul’s
demonstration of the power of social media as a marketing tool is 
guaranteed to be followed by others.

The Juul Problem was Caused by One Company Acting Irresponsibly and 
then – like the cigarette companies – denying any responsibility for the 

problem; 
It will only be Solved if FDA Takes Steps to Prevent Any Company from 

doing it again
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JUUL and Social Media

November 13, 2018, https://www.instagram.com/p/BqIaXe1n84N/

June 14, 2018
JUUL changes social media 

policy

November 13, 2018
JUUL suspends some social 

media accounts

https://www.instagram.com/p/BqIaXe1n84N/


TobaccoFreeKids.org >

JUUL Copycats and New Products
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JUUL Compatible Devices and Flavor Pods

October 5, 2018, https://www.instagram.com/p/Boj_uY-njOC/ https://shopmvg.com/products/j-pod-refillable-pod-4-pack
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Addressing The E-
Cigarette Epidemic  
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FDA and E-Cigarettes

• FDA’s Final “Deeming Rule” issued May 5, 2016, effective 
August 8, 2016.

• What does the deeming rule cover?
• Some minimum age requirements (in person only, not online)

• Product registration and ingredient reporting

• Warning label requirements (delayed until August 2018)

• Product review applications (delayed until August 2022)

• What doesn’t it cover?
• Child-proof packaging

• Flavors

• Self-service

• Marketing restrictions (similar to cigarettes):  sponsorships, branded 
merchandise
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Surgeon General’s Advisory, 2018
• Declared e-cigarette use by youth 

an “epidemic”
• Called for “aggressive steps to 

protect our children from these 
highly potent products that risk 
exposing a new generation of 
young people to nicotine.”

• Provides information for parents, 
teachers, health professionals to 
address problem
• Calls on states, communities, 

tribes, territories to implement 
evidence-based strategies 
including adding e-cigarettes to 
smoke-free air laws, licensing 
retailers, curbing e-cigarette 
marketing, reducing access to 
flavored tobacco products

https://e-cigarettes.surgeongeneral.gov/
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The FDA Law Doesn’t Change Each 
State’s Right To…

• Implement & enforce smoke-free laws
• Expand to include e-cigarettes

• Apply tobacco taxes to e-cigarettes 
• Take action to restrict the sale & distribution of e-

cigarettes
• Sales to youth (minimum age)
• Flavors
• Self-service displays/placement

• Pass licensing requirements
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Current State and Local Policies
for E-Cigarettes

• Smoke-free: 15 states include e-cigarettes in their 
smoke-free laws (AK, CA, CT, DE, FL, HI, ME, MA, NJ, 
NY, ND, OR, RI, UT, and VT), 700+ localities
• Tax: 9 states (CA, DE, KS, LA, MN, NC, NJ, PA, WV), DC, 

and localities (4 in AK, Chicago, IL, Cook County, IL, and 
Montgomery County, MD)

• Flavor restrictions: 180+ localities

(As of October 2018)
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Non-Policy Activities

• Prevalence surveys
• Introduction of new products and resulting changes in 

tobacco use trends require improved, more detailed 
surveillance

• Monitor new product releases
• Monitor compliance with FDA regulations
• Monitor store marketing and promotions
• Ads, pricing

• Watch for harm reduction proposals
• Share what you find!
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Resources 
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Resources from the Office of the 
US Surgeon General

https://e-cigarettes.surgeongeneral.gov/default.htm

https://e-cigarettes.surgeongeneral.gov/default.htm
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Truth Initiative’s E-Cigarette Quit Program

http://www.thisisquitting.com/
https://www.becomeanex.org/

http://www.thisisquitting.com/
https://www.becomeanex.org/
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FDA’s Education Campaign –
The Real Cost of Vaping

https://therealcost.betobaccofree.hhs.gov/

https://therealcost.betobaccofree.hhs.gov/
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FDA-Scholastic Partnership –
Resources for Teachers

http://www.scholastic.com/youthvapingrisks/

http://www.scholastic.com/youthvapingrisks/
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Resources from CDC

https://www.cdc.gov/tobacco/basic_
information/e-cigarettes/index.htm

https://www.cdc.gov/tobacco/basic_information/e-cigarettes/index.htm
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Other Classroom Based Educational Program 

http://ymiclassroom.co
m/lesson-
plans/takingdowntobac
co/

http://ymiclassroom.com/lesson-plans/takingdowntobacco/
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Other Online Education Programs

https://med.stanford.edu/tobaccoprevention
toolkit/E-Cigs.html https://catchinfo.org/modules/e-cigarettes/

CATCH My Breath
Youth E-cigarette Prevention Program

Stanford Medicine
Tobacco Prevention Toolkit:  E-Cigarettes 

and Vape Pens

https://med.stanford.edu/tobaccopreventiontoolkit/E-Cigs.html
https://catchinfo.org/modules/e-cigarettes/
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Thank You

Q&A


